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phase two: music generation 
to expand to 9 new areas 
across ireland

• Engaged with 41,000 children 

 and young people

• Across 118 music programs

• Delivered in 12 areas of Ireland

• Creating 370 new jobs

• Providing 54,500 hours of tuition across 

 all genres and styles of music 

currently 
music generation is...
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This combined investment in ‘Phase 2’ of Music Genera-
tion will include donations from the proceeds of U2’s The 
Joshua Tree Tour 2017, as well as donations previously 
raised for Music Generation through the band’s iNNO-
CENCE + eXPERIENCE Tour in 2015, alongside further 
philanthropic investment by The Ireland Funds. A grant 
from Bank of America, through the Bank of America 
Charitable Foundation, forms part of The Ireland Funds’ 
investment in this second phase of Music Generation. 
The ‘first phase’ of the program was seed-funded through 
a €7m philanthropic donation by U2 and The Ireland 
Funds in 2009. 
 Moreover, this next phase of Music Generation has 
been assured of long-term sustainability following a com-
mitment by the Irish Government, through the Depart-
ment of Education and Skills, to co-fund the new areas 
into the future, together with Local Music Education Part-
nerships. 
 Speaking of this milestone achievement for music 
education in Ireland, U2’s Edge said: ‘This is a really im-
portant moment for Music Generation. Our ambition is 
for every child and young person in Ireland to have ac-
cess to tuition and this next phase of expansion brings 
us ever closer. Huge thanks to both the Government and 
The Ireland Funds for their ongoing commitment to a pro-
gramme of which we, as a band, are immensely proud.’ 
 Chairman of The Ireland Funds America, John Fitz-
patrick, commented that: ‘We are delighted that Music 
Generation has reached this latest milestone. It has been 
our privilege to support this outstanding project for 
the last 7 years and to see it unlock the talent of 41,000 
young people across Ireland. Its success is a tribute to the  
creativity of our young people and the generosity of our 
donors.’
 Kieran McLoughlin, Worldwide President and CEO, 
The Ireland Funds, said: ‘Music Generation is a won-
derful Public Philanthropic Partnership making a huge 
difference to hundreds of communities. We are most 
grateful to Bank of America for joining U2, ourselves and  
Government in bringing this great project to thousands 
more children across Ireland. We look forward to working 
with Government to build upon the remarkable success of 
the programme to date.’

In July of 2017, Music Generation announced that it 

will expand into nine new areas of Ireland between 

2017 and 2021, thanks to the ongoing support of U2 

and The Ireland Funds who together will have raised a 

total of €6.3m for the program’s second phase.
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MUSIC GENERATION

already this year, groups and ensembles from counties laois and carlow  

have represented music generation as ‘young ambassadors’ at a series of presti-

gious conferences and events. these inspiring opportunities create an important 

platform for the young musicians to showcase their own work on a national stage, 

and to hone their skills and expertise as performers for the future. 

at a national and international level music generation 

continues to grow its reach and reputation –  

• 

Traditional Irish music groups from Laois and Carlow were 

hosted by President Michael D. Higgins and Sabina Higgins at 

two Community Garden Parties in Áras an Uachtaráin during 

the summer months, where they had the 400+ strong audience 

tapping their feet and clapping in time with their rousing trad 

sets

• 

In June, Music Generation Carlow’s trad ensemble ‘Reelig’ were 

invited to celebrate the announcement of 31 local authority cre-

ativity and culture plans by former Taoiseach Enda Kenny as 

part of Creative Ireland in Dublin Castle. The group raised the 

roof on a packed house of local and national government repre-

sentatives, including Minister for Culture Heather Humphreys

• 

Internationally-noted academics, practitioners and professionals 

felt the beat of 15 young Stampede Drummers from the village 

of Ballacolla, County Laois who gave an energizing Samba-

inspired performance at the annual gathering of the Arts in  

Education Portal, hosted by the Arts Council of Ireland

• 

30 members of the Music Generation Laois Trad Orchestra re-

ceived a standing ovation from Canadian Prime Minister Justin 

Trudeau, his wife Madame Gregoire Trudeau and guests follow-

ing an electric performance of their own composition, ‘Visions 

and Voices’, led by acclaimed musician Martin Tourish, at a 

state dinner hosted by An Taoiseach Leo Varadkar at Dublin 

Castle in July  
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‘We all really enjoyed this evening 

and it was a great opportunity 

that only Music Generation could 

provide. It was a great honour to 

perform in front of such a fantas-

tic crowd at such a prestigious 

event...’ 

– David, musician (Music  
 Generation Laois Trad Orchestra)
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“If someone is thinking about getting involved in music or Music Generation the advice I would 

give them is to GO FOR IT! You learn music in a fun way and with your classmates, and get to 

perform in places that you would never get the opportunity to do otherwise. I’ve loved every 

minute of my time with Music Generation.”   — Jessica, musician (Music Generation Wicklow)

for seven remarkable years, music generation has blazed a trail in creating ac-

cess to quality music tuition for tens of thousands of children and young people 

in ireland. the impact of this extraordinary  programme can be seen and heard 

in the vibrant creativity and joyful participation of each of the young musicians 

participating in ensembles, orchestras, composers’ clubs, jam bands, trad groups 

and dozens of other initiatives in their local areas.

vibrant creativity & quality music tuition for ireland’s young people


